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Study Guide: Midterm #2
We talked about more in class than what is outlined below, but these are some basics you need to understand for the midterm.

Module 4: The Value of Location
· The positives and negatives of expansion
Module 5: Retail Growth Strategy Alternatives
· The four retail growth mechanisms (know what each are, why each is used, and how they compare to each other)
1. organic growth

2. mergers and acquisitions

3. franchising

4. joint ventures/strategic alliances

· Why a retailer might use a combination of the above strategies

· The importance of physical distribution

Module 6: Commerce and the Settlement Pattern
· Difference between basic and non-basic trade
· Central places and hinterlands

· How cities serve their surrounding trade areas

· Three key “central place” concepts

1. threshold
2. range

3. city hierarchies
· What “central place theory” is (basic features of the theory), and the kinds of questions CPT tries to answer

· Contributions of Christaller and Lösch to central place theory (be able to compare and contrast what these two have done)

Module 7: Commercial Structure Within the Metropolis
· General trends in metro area development, especially relating to the changing location of retail activity (Chicago map examples)
· The three significant elements that define the spatial organization of retail in the modern metropolis

1. population clustered around downtown, but less so than 30 years ago (sprawl, suburban downtowns)
2. transit lines and expressways subdivide the city

3. high- and low-income households are strongly segregated into sectors
· The fundamental characteristics of four kinds of retail clusters defined by geographers

1. spatial form
2. functional composition

3. market served

4. ownership/control
· Changes to urban form from before World War 2 to today (changes for downtown, emergence of planned retail centers)
· Differences between planned and unplanned centers
· Mall as a predictable shopping environment

· Four eras of shopping center development

1. consequent

2. simultaneous

3. catalytic

4. evolutionary
· different specialty retail environments/clusters and their locational characteristics and behaviors

· downtowns today
